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GET THE REPORT
For more information, contact 

our Concert Specialists at: 
sales@ConcertTech.comwww.ConcertTech.com
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DONE RIGHT
FIRST TIME

The Net Promoter Score (NPS) model for measuring Customer Satisfaction is used by thousands of 
organizations worldwide, including Apple, GE, and American Express.  NPS categorizes customers into 

3 types: Promoters, Passives, and Detractors. NPS is calculated by subtracting Detractors from 
Promoters and dividing this by the total number of respondents.

2016 CUSTOMER SURVEY REPORT2016 CUSTOMER SURVEY REPORT

http://info.concerttech.com/2016_customer_survey_results-0
www.concerttech.com
mailto: sales@concerttech.com
https://en.wikipedia.org/wiki/Net_Promoter



